
InstaCa$h 
The Step-by-Step Guide to Making 
Money from the Gram 

Created by Ashei Khan 
 
Instagram is one of the hottest social media platforms on the planet!. It has 
700 million users. 

 

Pretty impressive. 

https://techcrunch.com/2017/04/26/instagram-700-million-users/


And I highly doubt that it will be slowing down anytime soon. 

It just goes to show how well people respond to simple, visual-driven content. 

No matter how you slice it, people love Instagram. It’s one of the most popular 
ways to share photos. 

In many cases, I even choose Instagram over Google Images when searching 
for photos. 

The opportunity for making money on Instagram 

The KEY is… when you’re creating a great experience for your prospects, 
then money is a byproduct. 

You understand that building a following and then running ads to sell your 
product is a great way to generate income.  

So… Let’s get into the thick of things and see how to actually make $200 to 
$10,000 (even more) per month from the Gram.  

1. Theresa Nguyen isn’t your average teenager. She shares drool worthy 
videos of her homemade slime on her Instagram account that get hundreds of 
thousands of views. 

https://neilpatel.com/blog/how-to-get-300-real-targeted-instagram-followers-per-day/
https://www.instagram.com/rad.slime/


 

Her account is filled with colorful posts. With just 228 such live posts, she has 
garnered a following of 747k people (at the time of writing the post). And she 
shows how to leverage the precious Instagram profile link. 

She has a clear CTA driving her Instagram followers to her online slime shop. 

 

Do you think Instagram users are interested in buying homemade slime from 
a teenager? 



You bet. 

When I checked out her website, all the flavors were sold out. Time.com 
reported that she’s making $3,000/month. Not so bad for a 13-year old whose 
parents laughed at her idea of selling her creations. 

Theresa isn’t alone. Rachel Albus, a 13-year-old from California, and Sara Y., 
a 12-year-old from North Carolina ,have also built their Instagram accounts to 
thousands of followers. And they make decent money from them. 

As they say, age is just a number. But I don’t remember being so innovative 
when I was twelve! 

2. With the diversity of the audience on Instagram, everyone has an 
opportunity to make money. So meet the next Instagram money making star 
on our list: Sara Tasker. 

A 32-year-old woman from Yorkshire, she worked as an NHS speech 
therapist. Four years ago, while on a four-month maternity leave, she created 
her Instagram account. 

Her motivation for signing up on Instagram was the free products and money 
that brands were offering to Instagram users. And now, she has honed her 
way to becoming what’s called as a micro-influencer with 170k followers. 

 

Her account is filled with beautiful lifestyle pictures from her life. And she 
made approximately £120,000 last year. Besides getting paid by brands for 

https://radslimeshop.com/
http://time.com/money/4702337/teenagers-selling-homemade-slime-instagram/
https://www.instagram.com/slimeoctopus/
https://www.instagram.com/slimebysara_/
https://www.instagram.com/me_and_orla/?hl=en


posting, she’s also making money from coaching people about creativity and 
Instagram marketing. 

 

3. If you’re thinking that gathering such a huge following is necessary for 
making money, then meet Jeena Farmer. She’s a qualified nutritional therapist 
and freelance writer from Warwickshire. Her Instagram only has 3,361 
followers. 

https://www.instagram.com/abalancedbelly/
https://www.instagram.com/abalancedbelly/


 

But brands pay her in the range of £50-£100 (64 USD – 128 USD approx) for 
mentioning them on her Instagram. She also packages an Instagram update 
with a blog post and a tweet – for which she charges £200-£300 (250 USD – 
350 USD). 

In this guide, I’ll show you 9 Instagram money-making tactics. And, even if you 
haven’t heard of Instagram before, you’ll walk away with strategies to make 
money. 

 

 

 

https://www.theguardian.com/money/2017/may/05/earn-a-living-instagram-micro-influencers


Weekdays might result in lower engagement as compared to weekends. Here 
are the findings by Sprout Social. 

 

https://sproutsocial.com/insights/best-times-to-post-on-social-media/


Less than 12k posts is low-competition, 12k to 100k is medium-competition, 
and more than 100k is classified as high competition. 

 

When you post an update, use hashtags from all the 3 categories. This way 
you’ll have a better chance to appear higher in the results of low-competition 



hashtags while landing some decent exposure with the high-competition 
hashtags. 

Onto the meat of this thing!  

Remember… you can join our group and we can help you with any part of this 
guide! 

InstaCa$h Tactic #1 – Sell your photos 

Stock photo sites are huge these days. 

But the strategy is dependent on your photography skills. If you’re an amateur, 
then don’t expect to make thousands of dollars every month. I am not a 
professional photographer. 

Here is the role Instagram plays to help you sell your photos: In my client 
meetings, I am repeatedly asked the intent behind adopting a marketing 
strategy. So let me elaborate on how Instagram can prove useful to 
photographers. 

I know you might have a professional portfolio profile setup at Behance (and 
even Dribbble). But when was the last time you updated them? 

Instagram is much more relevant and powerful than these portfolio websites. 
You can promote your photography for free by using relevant hashtags. Users 
crave visual content and are waiting to provide social validation to your photo. 
As soon as you post, you get immediate feedback as likes, comments, and 
shares. 

As a photographer, you can consider Instagram as your daily journal. 

https://leverllc.clickfunnels.com/membershipzcvy8t4r
https://leverllc.clickfunnels.com/membershipzcvy8t4r


Once your journal is setup, you can leverage the platform to get in touch with 
your prospective clients directly. Right now, you can send any user a direct 
message (DM) on Instagram. 

So what does that mean for you? 

Case study: How to make $15k in a day from selling your Instagram photos? 

Daniel Arnold was an (almost) broke photographer spending about 8 hours 
walking around and taking pictures of  New York City with his iPhone. He 
didn’t know how he was going pay the next month’s rent. 

One day, on his 34th birthday, he thought of selling 4×6 prints from his 
Instagram archive. So he put up a message at midnight asking his followers to 
send a screenshot of their choice of photos. 

Little did he expect that his photos would receive $15,000 worth of requests 
including $1,000 a piece for his most popular photos. Some of his 
most-ordered photos include the subway (pantless) Santa Clause and the one 

https://www.instagram.com/arnold_daniel/
https://www.forbes.com/sites/jeffbercovici/2014/03/07/this-photographer-made-15k-in-one-day-on-instagram/#b0bf42160f54
https://www.instagram.com/p/iVjEVjgcg3/


below.

 

Although Daniel’s case might be an outlier, it goes to show that earning 
money on Instagram is real. 

InstaCa$h Tactic #2 – Sponsored posts 

This is the most common tactic to earn money with Instagram. 

Simultaneously, it isn’t viable for people with a few hundred followers. The 
bright side is that people with over 7 million followers get paid up to $150,000 
per post. 

Now there are a couple of ways to make money from Instagram sponsored 
posts. 

1. The genuine way (audience-first approach): You post pictures around 
your interests, and they show your personality. Sure you follow a planned 

https://www.washingtonpost.com/business/economy/social-media-influencers-a-marketing-experiment-thats-metastasized-into-a-mini-economy/2016/11/02/bf14e23a-9c5d-11e6-9980-50913d68eacb_story.html


marketing strategy (as we discussed above), but you’re being you. As you 
share pictures and build your influence organically, relevant brands will 
approach you. 

2. Create a persona (business-minded approach): Since you’re aware that 
Instagram sponsored posts can be lucrative, you work towards that. So you 
look out for the most profitable niches and observe the posting strategy of the 
brands you’ll target. 

From there, you post high-quality content, strategically using hashtags 
relevant to the brand’s audience. Not that this way is wrong or dishonest, it’s 
just goal-oriented to make money on Instagram. It’s pure business, but you 
must enjoy the process. Otherwise, your Instagram content will lose its 
realness. 

Anthony Carboni at Wolf Millionaire followed this second approach. He now 
owns 30+ Instagram accounts with more than 18 million real followers, and he 
makes $20,000 – $25,000 per month. 

Not too shabby, eh? 

I’ve personally worked with Anthony in the past – his strategies helped me 
make over $330,000 on Instagram in merely 3 months. 

The second way sounds similar to the make money online authority site 
business model that many internet marketers have followed over the past 5 
years or so. 

For instance: The awesome guys at Authority Hacker have created the 
business persona of Helen Sanders at Health Ambitions. 

They outreach, guest post, and promote their content under her name, and 
there can be multiple people behind her content, emails, and social media 

http://blog.wolfmillionaire.com/make-money-instagram/
https://www.healthambition.com/about/


updates. A persona helps to make business processes convenient and 
scalable. 

 

Remember that in both of the above ways, you have to keep your content 
authentic, high-quality, and valuable. 

Don’t pursue sponsored posts simply to make money without believing in the 
brand you’re promoting. Taking too many of such posts will also burn your 
audience’s interest and lead to loss of trust in your brand. 

Want a quick way to determine the amount of money you can make from a 
sponsored post? 

Look to Due.com founder John Rampton. He believes you should start with 
$0.25-$0.50 per “like” and $1.00 per comment. Multiply that by the number of 
likes and comments of your average post and you’re good to go. 

Additionally, here’s a plug and play tool by FashionPRGirl. Let’s try to 
calculate fees for the million followers strong Foundr Magazine account. 

https://mic.com/articles/159507/how-to-make-money-on-instagram-three-steps-to-the-easy-money-hack-turning-your-insta-account-into-a-business#.LkpYcQp78
https://sponsoredpostcalculator.com/


 

Here are the results. 



 

$600+ for every sponsored post they would do. That’s good money. You also 
get a list of the last 30 hashtags that they have used. 

Here’s how to make money from Instagram with 
sponsored posts… 



Alright now, let’s drill down the essentials for making money from the platform. 

As already discussed, you need a sizeable following of about 5,000 followers 
and a high engagement rate. 

Once you satisfy these criteria, here’s a simplistic version of how making 
money works: 

1. You create a sponsored Instagram post (it could be a photo or video) 
2. You include a branded hashtag, mention, or link to promote a brand 
3. You share it with your audience 
4. You get paid 

Let me give you an example to get a better idea of the concept of sponsored 
posts. 

A couple of years back, Star Wars: The Force Awakens was released. 

 

To create buzz, Lucasfilm and HP used sponsored posts as an integral 
promotional strategy. 



More specifically, they asked musician, Rudy Mancuso to create his own 
version of the Star Wars theme song. 

 

Here he is with his dog that looks a lot like Chewbacca. 

As you can see, this post received over 66,000 likes! 

Now Rudy is not some huge celebrity like Kanye or Taylor Swift, but he’s got a 
huge following. 

 



He was able to capitalize on that to receive a nice payday. 

Time for cleaning up your sponsored posts campaign 

Since you’re going to collaborate with multiple brands and help them run their 
marketing campaigns, you need to stay organized. I suggest creating a 
personalized package for all the brands you work with. 

Before you start a campaign, try to find out the brand’s marketing budget, their 
requirements, and the problems they are facing. This can prove useful to 
negotiate your price. You also need to establish clear metrics for evaluating 
the success of your campaign. 

Here are a few ways to measure the performance of your campaign and the 
value you’re creating for brands. 

● Increase in their Instagram following – Most brands will want to see 
their Instagram audience jump up if nothing else. If your audience 
trusts you, then many will press the follow button on the brands you 
recommend. 

● Website traffic – Sure Instagram only allows links in the bio, but by 
using UTM parameters and Google Analytics, a brand can segregate 
the surge in traffic from your Instagram account. Again it’s an 
indicator of your influence. 

● Product sales – I would say this is the metric all businesses want to 
see. If your word has the influence to get a majority of your audience 
to buy products, then brands will flock to you. 

Try a couple of dry runs on your own site. Then once you get the idea, agree 
on a price with the brand and over-deliver on your promise. 



If you understand your audience well and they respond to your endorsements, 
then you can quote a value-based price instead of a fixed dollar for every 
post. 

Alright, it’s time for posting your listing and let brands approach you by signing 
up as an influencer at Fashion PR Girl. You can also respond to existing 
collaboration requests by brands here. 

 

Initially, you might need to continuously reach out to brands with a request for 
sponsored posts. In the video below, Chrystie shows you how you can 
organize your outreach using Trello. 

Influencer marketing marketplaces to earn money on 
Instagram 

https://www.fashionprgirl.com/brand-opportunities/
https://www.fashionprgirl.com/publisher-opportunities/
https://www.fashionprgirl.com/publisher-opportunities/


Instead of outreaching, you can also explore existing opportunities on 
marketplaces. Let me introduce you to some platforms. 

1. Tribe – It’s available as an iOS/Android app and acts as a bridge between 
talent agents and influencers. You can browse leading brands, control your 
creativity, and tag a brand to get paid for your post. 

Here’s an approximate rate card Tribe found via research – it’s based on the 
number of followers of your account. 

 

2. Influicity – It’s a massive influencer marketing platform with a database of 
over 3 million influencers. You’re required to fill out a brief form with personal 
details and those of your target audience. 

https://www.tribegroup.co/influencers
http://platform.influicity.com/influencer/index.php?_page=signup


 

Once you’ve claimed your profile, you’ll get a console to get content creation 
opportunities by advertisers, collaborate on campaigns, and submit your 



content for review.

 

3. Hyprbrands – They claim to be the world’s largest influencer discovery and 
directory tool. Their USP is the real-time social analytics tools. For all 
influencer posts, brands get to measure impact including audience 
demographics, estimated view count, and sales. 

https://hyprbrands.com/


 

As you can understand HYPR is brand focused, but you can sign up as an 
influencer on their platform by filling out this form. 

InstaCa$h Tactic #3 – Your Products through 
Instagram shoutouts 

Let’s now look to the other end of the spectrum where you pay influencers to 
promote your product. 

It involves using Instagram shoutouts, which are defined as “a screenshot of 
another user’s profile page uploaded to your account to show support and 
give exposure to the other user. Shoutouts can increase a user’s followers 
and provide advertising to small businesses and websites.” 

Here’s how you can take advantage of this tactic. 

https://hyprbrands.com/resources/influencer-application/
http://classroom.synonym.com/give-someone-shoutout-instagram-16741.html


First, you need to have a product to promote. If you want to promote our 
brand just to get started and learn the ropes… that’s highly recommended.  

So, how do you pick the right product to promote on your Instagram 
account? 

Pat Flynn makes a killing promoting other people’s products. But if you look at 
the products he promotes, you don’t see different categories. Most of his 
income is generated from promoting products related to entrepreneurship and 
marketing. And all of those products are of supreme quality. 

So the idea on Instagram remains the same. You need to find your specialty 
and stick with it. Then, you need to find products that are already doing well 
for others. If you would never buy the product you’re promoting, then you’re 
doing it wrong. 

Hire influencers by buying shoutouts 

Here’s what you want to do once you’ve found a suitable product. 

Go to Shoutcart.com. 

 

http://shoutcart.com/


This is a marketplace where you can find quality influencers who have large 
followings and “buy shoutouts” from them. 

It’s an incredibly effective way to get the word out about an affiliate product in 
a short period of time without having to do a lot of heavy lifting. 

Here’s how it works. 

You browse through Shoutcart’s list of featured Instagram influencers to find 
someone who’s in the right niche that matches your product. 

Here are some examples. 

 

You then look for an influencer with the reach you’re looking for and that’s 
within your price range. 

Shoutouts can be as cheap as $5 and as expensive as several hundred 
dollars. 

You can also use tools to refine your search. 



Examining key stats 

So here’s the deal. 

You don’t want to buy shoutouts from just anyone. 

There are a few things in particular that you should look for, which include: 

● The number of followers 
● Number of likes an account gets per post 
● The bio and description of the account 

I think that this guide from IFTI SEO hits the nail on the head in terms of 
specific stats to look for. 

 

The bottom line here is that 50,000 followers should be the bare minimum and 
you’re looking for plenty of engagement. 

http://www.iftiseo.com/2016/10/make-money-instagram-shoutouts.html


After all, it doesn’t do you any good if no one’s actually engaging with the 
Instagram account. 

That’s it. 

You should receive a lot of traffic. 

And if you’ve chosen the right product, you’ll see some fantastic sales figures. 

From there, you can rinse and repeat by experimenting with different 
combinations of products and influencers. 

Should you buy influencer shoutouts or use Instagram ads? 

These two tactics rely on the same basic idea. 

And that’s paying for nearly immediate exposure and getting a product in front 
of a widespread audience by shelling out some cash. 

But the thing that I like about buying shoutouts is the massive audience you 
can reach essentially overnight. 

Although the initial cost tends to be more for this tactic than PPC, the payoff 
can be much bigger. 

Here’s what I mean. 

You could pay a single Instagram influencer $30 for a shoutout. 

That’s going to probably cost you much more than it would for a handful of 
clicks on PPC advertising. That’s true. 

But you could potentially get the product you’re promoting in front of half a 
million or more prospects. 



So when you think of it like that, buying shoutouts can be incredibly 
cost-effective. 

InstaCa$h Tactic #4 – Sell from your own online store 

In terms of time investment, this tactic requires the most by far. 

However, this can also net you the biggest returns. 

Here’s the basic process that you’ll follow for this tactic. 

1. Open an online store (e.g. sell clothing on Zazzle, sell products on 
Shopify or on Etsy) 

2. Create an Instagram account that’s built around your niche 
3. Feature your products on your Instagram account 
4. Earn money 

Here’s what I love about the Internet. 

It has created an immense amount of opportunities for those who are clever 
enough to use the right resources to their advantage. 

For instance, there are on-demand printing companies like Zazzle that allow 
you to design and sell your own clothing, hats, bags, stickers, etc. with 
absolutely no investment and zero overhead costs.Just use your creativity and 
come up with an interesting angle that will get people excited and eager to 
invest in your brand. 

There’s no doubt that there is a significant time investment involved, but it can 
pay dividends if you’re able to establish a large and loyal audience. 

https://www.zazzle.com/
https://www.shopify.com/
https://www.etsy.com/


The best part is all of the different ways you can monetize your brand later on. 

How to make money on Instagram if you have an 
existing product 

If you already own a store and want to extend your online presence to make 
money off Instagram, then the game is easier. You need to rely on your loyal 
customers to serve as your brand advocates. Because user-generated 
content leads to gaining immediate trust. 

You can even create a user-generated gallery on your website that will serve 
as a powerful visual social proof. Yotpo offer the feature as a photo carousel. 

You can also sell your digital products on Instagram. 

Have you heard of Timothy Sykes? 

He’s an expert at penny stocks and made millions investing in them. 

Initially, he saw Instagram as a waste of time for his business. Eventually he 
ended up making $500k from the platform and getting attention by major 
media publications like Business Insider and Mirror.co.uk for his outrageous 
Instagram posts (like the one below). 

https://www.yotpo.com/blog/customer-photos-carousel/
http://wolfmillionaire.com/about.html
http://www.mirror.co.uk/news/world-news/wolf-instagram-millionaire-showoff-gains-5744339


 

I’ve had great success with making money from Instagram by selling my 
training package (my existing product). I break down the complete process 
here. 

InstaCa$h Tactic #5 – Become an Instagram 
Consultant 

https://www.quicksprout.com/2015/09/21/how-i-generated-332640-in-3-months-from-instagram/


Social media is the go-to way to publicize your brand, especially if you’re a 
startup looking for an exponential growth. Businesses already know the 
importance of social media and want to use it to promote. 

 

What’s shocking is that 49% of businesses don’t have a formal strategy in 
place, even though businesses spend the most on the tactic. 

https://www.cbia.com/news/small-business/2017-small-business-marketing-trends/


 

Struggling businesses present a terrific opportunity for you. If you know the 
social media ropes, then you can help brands climb quickly and command 
hefty sums. 

Obviously, you can’t rely on Digg like me (it isn’t even relevant anymore). But 
Instagram is the platform of 2017 with the highest engagement rates and 
fastest growth since being launched. 

So how much money can you make as a consultant? 

I looked for Instagram marketing freelancers on Upwork and found 
consultants were making in the range of $16/hour to $75/hour. With 

https://techcrunch.com/2017/04/26/instagram-700-million-users/
https://www.upwork.com/hire/instagram-marketing-freelancers/


experience and expertise, I am sure you can touch the upper end of that 
range. 

Here is a simple 3-step process to make money through Instagram: 

Are you new to the world of social media and Instagram? 

Then you’ll need to establish your credibility and understand the sales 
process. 

That doesn’t mean getting hundreds and thousands of followers. 

If you consistently follow the steps I mentioned in the “How to build a sizeable 
Instagram following” section, then you’re good to go. But you have to put  in 
the work to get the results. 

Bryan Harris boils down the process in 3 steps. 

http://videofruit.com/blog/recurring-revenue/


 



In this case, you’re through with the first step – you’re offering Instagram 
marketing to businesses. Now, you need to identify prospects willing to hire 
you and create a sales pitch. 

If you can prepare a compelling Instagram marketing pitch for prospects, then 
you can also expect to close similar deals. 

Instead of emailing, you have the option to reach out to businesses on 
Instagram itself through direct messages. 

Here’s how to build a sustainable consultation business 

If you’re in it for the long-term, then I recommend you follow the additional 
steps below for future-proofing your business. 

1. Carefully decide your target market and start to market yourself on 
Instagram using the tactics we discussed in the “…sizeable Instagram 
following…” section. Building relationships with the influencers in your niche 
can change everything for you. 

2. Build a portfolio of commendable work. Start with offering free help to local 
businesses and NGOs with their Instagram presence. 

3. Track the amount of time you’re spending on various tasks (even when 
working for free) using apps like RescueTime, and create a process of how 
you’ll work with new consultant business customers. 

● There must be clear, concise, and regular communication with your 
clients 

● Use a simple dashboard with a few metrics to indicate the progress of 
their social media accounts. Even a simple spreadsheet can serve as 
a great tool. Here are 15 useful templates. 

https://www.rescuetime.com/
https://blog.bufferapp.com/social-media-templates


4. Market your services by writing guest posts. I’ve written extensively about 
how guest posting can increase your brand’s exposure and lead to a slew of 
inbound client requests. Brandon Seymour doubled his revenue as a 
consultant through a single guest post. 

Optional (but highly recommended): Publish content on your blog regularly. 
If you write content on subjects that are of interest to your target audience, 
then it helps your site’s SEO. It helps your prospects find you and builds a 
brand asset that powers up your authority. 

When consulting, remember client to client referrals are the best way to grow 
your business. So impress your clients and build a great relationship with 
them (you’ll increase your rates to hundreds of dollars per hour eventually). 

InstaCa$h Tactic #6: Beef up your YouTube audience 
with Instagram videos 

If you’re a YouTuber, then the more nuanced and technical money making 
strategies (that we discussed) will take a huge bite of your time that you could 
spend on furthering your art. 

We don’t want that. The world needs more of you creative people.I have an 
easier business model that works on integrating Instagram with the content 
creation platform of your choice. 

But stay with me to show you the monetary possibilities. 

As much as sitcoms dominated the 90s, the current generation is brought up 
on web series and snackable videos. 

https://neilpatel.com/blog/make-your-mark-9-easy-steps-to-become-a-successful-guest-blogger/
http://www.searchenginejournal.com/local-seo-optimize-website-rank-multiple-locations/96929/


I love binge-watching YouTube videos. It’s such a tremendous resource for 
education, entertainment, and just pure fun. No wonder over one billion hours 
of video content is watched on YouTube every day. 

And YouTube doesn’t just have cute baby and cat videos either. 70% of 
YouTube viewers believe that YouTube creators can shape culture. 

Who’s creating the content and how are they making a living? 

Singers, guitarists, comedians, filmmakers, and simple people like you. 

To give you an idea, here are the most popular categories of videos on 
YouTube. But channels exist on every subject under the sun. 

 

Now let’s come to the monetization. YouTubers earn through ads shown in 
their videos. YouTube has paid $2 billion to creators since 2007. 

https://www.youtube.com/yt/about/press/
https://www.youtube.com/yt/about/press/
https://www.thinkwithgoogle.com/consumer-insights/youtube-stars-influence/
http://mediakix.com/2017/04/youtuber-statistics-content-creators-demographics/#gs.ISv73=g


But there are other ways to make money. 

One is by partnering with brands. You can expect a YouTube creator with 1-3 
Million subscribers to average $125,000 per sponsored post. Indeed, 
Economist found that YouTube influencers get paid the most as compared to 
other social media platforms (with the same number of followers). 

 

Another great way to make money is by offering exclusive content and 
privileges to your premium subscribers on Patreon. 

A talented YouTube star that relies on this technique is Rob Scallon. He has a 
YouTube channel with one million subscribers, and he shares the link to his 

http://mediakix.com/2017/04/youtuber-statistics-content-creators-demographics/#gs.ISv73=g
http://www.economist.com/blogs/graphicdetail/2016/10/daily-chart-9
https://www.patreon.com/


Patreon with every YouTube video. He calls Patreon as ‘Super Subscribe’ and 
also mentions it at the end of his videos occasionally. 

 

Right now, he has 762 Patreons contributing at least $1/month to get early 
access to his new videos, an option to download his videos, and some other 
additional privileges. 

https://www.patreon.com/RobScallon


 

(This guide is excerpts taken from Neil Patel) 

To give you an idea of the amount of money you can make from Patreon: 

● It has 46,000 content creators. Glen Allsopp recently compiled a list 
of the 90 highest earners on Patreon and found people were earning 
anywhere between $456 to $34,420 in monthly revenue. 

● In 2016, 35 creators earned $150,000+ on Patreon. 

 

Alright, now let’s circle back to how this will work with Instagram. 

If you’re a YouTube star and want to scale your audience, then Instagram is a 
gold mine. It’s indirect brand exposure to 700 million users will translate into 
more eyeballs. 

And guess what? 

Instagram and YouTube complement each other well. Instagram can be a 
place to release shorter content and build a relationship with your audience. 

https://gaps.com/patreon-earners/
https://gaps.com/patreon-earners/
https://blog.patreon.com/top-earners-2016/


YouTube will be the place where you release your professionally produced 
final versions. 

Here are a few ways you can increase the number of views on every YouTube 
video you release with Instagram marketing: 

1. Release teasers to your YouTube videos and build excitement 

Are you building trailers to create a buzz about your soon-to-be-released 
content? 

Then Instagram Stories is a brilliant tool. 

You can show people behind the scenes about how you’re producing your 
content. If it’s attention-grabbing, then even a single photo can do. 

Music is Win founder Tyler posted this gimmicky picture on Instagram of 
bashing his guitar before he posted his video on YouTube. And it got his 
audience (all guitar lovers) talking. 

https://www.instagram.com/p/BVIv9d6g4vp/?taken-by=musiciswin&hl=en


 

If you want to announce your videos, then a 60-second trailer to your recipes, 
songs, compositions, and any other kind of video sketch is great to have. 

Here’s an example of a song trailer posted by Majestic Casual. The post 
already has 2,000+ views, and many of these people must have clicked on the 
link in the bio to stream the full song. If you’re a musician, it makes sense to 
create short trailers and direct people to buy the full version through your bio 
link. 

https://www.instagram.com/majesticcasual/


 

If you don’t want to post a video trailer, then you can use a quick teaser from 
your video as well that sets the context for your YouTube video. 

It’s a great way to announce new content. You can direct Instagram users to 
the link in the bio and get some new viewers. Here’s how Music is Win used a 
picture for a recent video they released. 

https://www.instagram.com/musiciswin/?hl=en


 

2. Show your real life and extend your social relationship with your fans 

Have you ever taken out your wallet to purchase a product by a company 
you’ve previously never heard of? 

Probably not too often. 

As an artist, you need to hang out with your audience and build a relationship 
with them. Otherwise, you can’t expect them to watch your content and care 
about you. 

The concept of just creating a bunch of 1000 true fans that eagerly await your 
craft and buy everything you create by Kevin Kelly is real. Only these fans can 
help you make a comfortable living for a lifetime. 

http://kk.org/thetechnium/1000-true-fans/


 

Vlogging and releasing personal videos on YouTube can make your audience 
feel connected to you. But Instagram is an extension of YouTube to show your 
fans what’s happening in your daily life. 

Look at the Instagram feed of YouTuber Devin Graham. You’ll get a feel for 
his recent travels. For instance, he shared this Muckross Abbey photo with a 
few details of his ‘spooky’ experience at the place. 

 

https://www.instagram.com/devinsupertramp/


A couple of days earlier, he shared a beautiful family photo. As you can see, 
the followers loved to get a taste of his personal life. 

 

You can also feature your fans on your Instagram account and show how 
special they are to you. You can broadcast any user-generated content that 
your audience created for your brand as well. This instills trust and keeps your 
community alive. 

If you’re tracking your analytics, you can call out your super fans in videos that 
were the most active on Instagram every week. Tag them, shoot a quick 
video, and show your gratitude. 

3. Use Instagram to engage with your audience and get content 
inspirations 

One day, suddenly, you might face a creative block. It happens with all artists. 
Luckily for you, your Instagram audience can act as a primer for new content 
ideas. Ultimately, you’re serving your audience and involving them in 
discussions about your content is a great tactic. 



What’s great about Instagram is that users are still engaged (especially when 
compared with other social media). They will comment, like, share, and 
answer your questions. 

For example: Here’s an Instagram Q & A video Kalyn Nicholson posted on 
YouTube. 

 

4. Use hashtags to reach a completely new set of audience 

https://www.youtube.com/watch?v=7hrFK-aiVMM


The internet is a chaotic place with a lot of content being produced every 
second. A great way to ensure success is trying to reach people through 
different platforms (you never know where they are hanging out right now). 

Instagram has a terrific organic reach and allows you to leverage hashtags for 
reaching audiences with different interests. Based on the theme of your 
YouTube video, you can use up to 30 hashtags per post and get more views 
(please read the hashtag strategy I shared above). 

You can even create your own brand hashtag that will increase your footprint. 
Once enough people in your community identify with it, it gets the ball rolling 
whenever you launch a new content piece. 

If you want to take your Instagram engagement to the next level, you can 
consider running a giveaway and offering a prize to your followers. 

5. Collaborate with Instagram influencers to expand your reach 

Remember how I mentioned Instagram influencers take $50 or upwards to do 
a sponsored post on their Instagram accounts? 

It’s a great strategy to increase your views. You can spare some budget for a 
web series or exclusive content pieces on YouTube that will critically define 
your brand. 

The folks at Moxy Hotels (Marriott) relied on Instagram influencers to promote 
their original series ‘Do Not Disturb.’ 

To further the reach on their content, they also launched a paid Instagram 
marketing campaign. 

https://contently.com/strategist/2016/02/23/study-branded-web-series/
https://contently.com/strategist/2016/02/23/study-branded-web-series/


 

Instagram can drive more viewers which is equal to more money from ads on 
YouTube and more brand collaboration opportunities. 

Simply put, cross-promoting your videos on social media works. More than 
one-third of Patreon traffic is from social media. If you’re a YouTuber, start 
working in tandem with both of your social media accounts. 

InstaCa$h Tactic #7: Flood the HashTag 

I met a guy at a networking event and he raved about being able to add 60 
Hashtags on one post. 
 
I didn’t know it was possible. 
 
See, a hashtag is like a keyword… and the more hashtags you have… the more 
people you can potentially pull to your post.  
 

https://blog.patreon.com/5-data-backed-tips-1st-month-patreon/


All he did was add 30 hashtags in the caption, and then 30 more in the 
comments. 
 
It was a simple tactic but he jumped to 10k followers in a matter of months.  
 
The key is to use relevant hashtags and do some research to get a good mix of 
them.  

Conclusion 

Instagram is growing at a mind-blowing speed while maintaining a terrific 
engagement rate. 

It’s come a long way from simply being a basic photo sharing app. Brands are 
investing an exorbitant sum of their marketing budgets on the platform. 

So Instagram presents a great opportunity for smart folks to quickly build an 
audience and monetize it. With so many potential business opportunities, 
anyone can earn money from Instagram. 

I encourage you to take action on this guide by implementing one Instagram 
money making tactic. 

Which tactic are you going to use to make money with YOUR Instagram 
account? Do you need our help? 

 

Sincerely, 

Ashei Khan 
Executive Producer 
#TheFameGod 



P.S. If you want help with making money online, we’ve set up a group… 

The Young Millionaires Club… and we offer a free trial membership.  

Come and join us. We want to help you succeed. 

When one of us succeeds… We all succeed! 

 
 

https://leverllc.clickfunnels.com/membershipzcvy8t4r
https://leverllc.clickfunnels.com/membershipzcvy8t4r
https://leverllc.clickfunnels.com/membershipzcvy8t4r
https://leverllc.clickfunnels.com/membershipzcvy8t4r

